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Value through the Principles of Circularity
Renewal Growth Fund |

The August Brown Capital Renewal Growth Fund | is a small cap fund with an innovative investment thesis focused on
value creation through the application of business circularity principles in operations, value chains and revenue
expansion.

Investment Criteria Seeking

Geographic Focus Central US Preferred Solid companies that currently fill a niche in a
circular economy model or could benefit from

rethinking efficiencies, materials utilization
EBITDA $0 - $10M innovative byproduct streams or strategic
partnerships. Companies with proprietary

Target Revenue $IM-$50M

Ownership Control position technology or IP are of high interest.
Management Established and stable

Low Environmental Risk Profile Segments of Interest
Defensible Market Position v’ Enabling Services and Software
Existing or Potential fit for Circularity Thesis v’ Transportation Optimization
Sustainable Competitive Advantage v Process Manufacturing

v’ Alternative Energy
v’ Recycling and Remanufacturing
v/ Waste Stream Management

Multiple Exit Opportunities

August Brown’s Core Industry
Expertise/Focus

AgTech Paper, Plastics, Alternative Building and

Food & Beverage Packaging Energy Construction

MANAGEMENT TEAM: Small, Agile, Industrial and Operations Experience

The General Partners of the Renewal Growth Fund 1 are industrialists with deep operational experience in process
manufacturing, product engineering and technical sales. The team also has over 40 years of transaction experience
with over 100 engagements advised and executed. Deal flow comes from a variety of sources, including August Brown
Consulting, which has conducted a variety of feasibility studies that have supported $1.7 billion in targeted funding.

GORDON NAMENI, PhD DANIEL BERG, MBA

12+ yrs, Global Director,
Management $49M Adv. Mtls. Bus.
Consultant Launched 9 start

Developed $75M
waste-to-product
business

ups in several
industries
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